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Abstract: The well know term of corporate social
responsibility (CSR) or simply social responsilyilit
for business organization refers to the concept
where the companies integrate social and
environmental concerns into their day to day
business operations. The aim of this article is to
observe the social responsibility research trend
within global supply chain. Based on the review of
prior literature, it is easy to say that the conaap
CSR has received overwhelming attention by the
professional and academia of all over the global.
Even though, there is debate whether the
companies have any responsibility for their supplie
premises, more literatures are confirming that the
business organizations are considering carefudy th
issues of CSR within supply chain. Since the
concept of CSR covering enter arena of business, it
is interesting to work on literature and discoves t
recent research trend on CSR study within supply
chain. Current study has taken an initiative to
determine the drivers that influence CSR practice
within the supply chain based on literature review
for sixteen years Finding suggests, there are drive
influences CSR practice within supply chain.

Keyword— Corporate Social Responsibility, global

supply chain, research on CSR, systematic
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1. Introduction

There is a growing interest about social
responsibility issues in the supply chain

management because of outsourcing of noncore
activities, short product life cycle, global
competition and time compression in all aspects of
the supply chain. Unfortunately, nowadays there
are so many incidents are happening in the
suppliers’ factors as well as quality of produatsl a
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services. One of the most burning cases in the
business arena is the case of Nestle's Maggi
Noodles in India [27]. Not only the Nestly, there
are number of companies are unable to ensure safe
product or safe production line (supply chain) for
their valuable customers.

Another incident took place on May 20,
2011, an explosion inside the manufacturing plant
in southwestern city of Chine, which caused death
and injuries. However, this incident is different
than other, because the workers were producing
revolutionary product of Apple’s iPad Further
investigation uncovered depressing working
conditions inside the factories and it said that th
company could avoid tragedy through proper safety
measures in advance. Another similar report came
from the New York Times on January 25, 2012,
which gave an inside look on working condition
[22]. Angry readers of the report posted thousands
of comments within couple of days to condemn
Apple’s Global Supply Chain and within a few
weeks, number of fair-labor organizers delivered
250,000 signatures to Apple stores in six cities
around the world [7]. Not only Apple and Nestle,
most firms from industrialized regions such as the
U.S. and Europe increasingly unable to ensure
reliable supply chain in order to ensure their glob
competitivenes§. One of the widely thought
reason could be the irresponsible business
mentality within the executives of multinational
companies. Thus, it is worth to understand the
current research trends of CSR within supply chain.
In order to achieve the research object, reseacher
selected systematic literature review techniques on
existing literature on social responsibility within
the supply chainSystematic literature review is a
kind of literature review that gathers and critigal
analyzes numerous research studies using different
methods, we have explained elaborately in the
methodology section.
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2. Methodology

The main object of this study is tmderstan the
current research trend of social responsib
within the supply chain. In order to achieve
objective, it is worth to know CSR literature ¢
supply chain.As mentioned earlie this study
chooses systnatic review to find the research ¢
because the traditional narrative literature resi
have been widely criticized due to lack
relevance biased methodology by auth [26],
[62]. Systematic literature reviewassists the
researcher to formulate one or more rese
questions, and then find and analyse studies
relate to the research objectives and answer 1
questions in a structured methodol. Number of
early studies undertaken the systematic litere
review methodology to achieve the resea
objectives [5], [28], [30].It is expected that th
researcher will manage to bring all the neces
literature related to social responsibility withime
supply chain.In order to retrieve the highl
relevant reseah paper, this study has taken f
steps.Each and every steps are highly conne
and assisted directlyto obtain the researc
objective.

Step 1: Search with few key words (see

appendix A for the key words) in three m
prominent data bases Springer Link, Scienc
Direct and Emerald for the period of 12014 (40
years), however researcher unable to retrieve
article before 1999To obtain the research targ
researchers used number of keyword, wl
includes; Corporate Social Respobility, CSR
within Supply ChainEthics / Responsible Supg
Chain, Sustainable ProcuremenResponsible
Supply Chain, Sustainable Purchase /Sourt.

Using several keywords, the researcher

identified 739 research articles, which includeg

researcharticles in Springer Link, 189 resear
articles in Science Direct and 157 papers
Emerald. Step 2:@eening based on the title of t
papers, researchers identified 292 research ar
which are relevant to the current stucStep 3:
carefully read e 292 abstract of differe articles
for several times and identified 154 articles wt
are highly linked with the studytep 4:In order to
identify the highly linked research papers,

researchers have excluded a number of pe
which are relatedot supply chain performanc
Furthermore, the current studhlso omitted the
papers that are related with computavdellin¢ or
decision science for supply chain performar
Moreover, the study did not consider the sug
chain related to some product tlzae sensitive i
nature, like food or medicine and so Finally,

106 research articles have taken into considere
for further review and analysiFwo articles were
not possible download due to retraction from

publisher Finally, the current rearch has
identified 104 research articles those are stro
relevant with the current study.Table 1
demonstrated theifferent steps for this study, st:
from keyword search, title search, abstract se
and finally download the articles that are stror
connect with the research objective to unders
the CSR research trend within the global suj
chain.

Title 1. Publishewise articles consered for study

Steps SL SD ED Wiley Total
Keywords 382 189 157 111 739
Title 54 97 69 72 29z
Abstrac 45 31 4C 38 154
Full 33 20 26 25 106
Text*

#SL =Springer Link, SD= Science Direct, ED = Emd

After reviewing the research articles, 1
researcherdgried to understand thCSR research
trend on global suppler practicEhe below figure
1, demonstrates the trend of research publicatyc
the different publishers.Until 2000, researc
publication @ social responsibility within th
supply chain was almost naxisted. However, th
number publications slightly increased after
2000. After 2007, despite publishers the rese
on social responsibility within the supply incre:
dramatically. Basgon our search, among the f
major publishers, Emerald remained as the hi
number publication since 2000 until 2014. In
next stage, we are going to discuss about con

35
20 / Emerald
25 / .
Science
. Direct
A
/ Springer
15 /\/ Link
10 /. Wiley
5 o ——f———
——Total
0 += e o e e
g 88 %88 8§ ¢

Figure 1. Year wise total number of publist
articles that considegefor the stud

3. CSR Research Trendm Supply Chain

We have observed the existence of great numb
research publications related to social resporitsit
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within the supply chain. A recent study also
confirmed that the number publication on green or
sustainable supply chain is high over the last few
years [30]. However, it is just the beginning to
consider environmental aspects in supplier
development researchers. We observed that the
peer-reviewed literature has remained primarily
gualitative, and often descriptive. Considering the
issue, the current study intended to review asicle
directly linked with CSR in global supply chain. In
this section, researcher presented the researuth tre
over the years. Early studies have their own
contribution to find-out different drivers behind
social responsibilities within the supply chain.
Since the current study is based on systematic
literature review, the main contribution of this
study is to summarize the existing literatures and
analyse. At the first stage, it is worth to leanow

the researchers considered CSR within supply
chain.

There are number of research finding that
discussed about the social responsibilities within
the supply chain [10], [13], [40], [57]. However,
the research finding are not in the same line and
indeed, many of them are opponent with others
finding. A study observed that it is possible to
improve the profits of both individual supply chain
actors and the whole supply chain through CSR
[34]. However, there is also opposite opinion about
the CSR in Global Supply Chain. A group of
researcher consider it as mission impossible and
other consider it as boundary less responsibility
[10], [40]. Nevertheless, it is a matter of fact,
multinational corporations (MNCs) are under
pressure to adopt private regulatory initiatives in
order to ensure the responsible global supply chain
In the section, the researcher will look on redearc
trend on responsible supply chain; both the
negative and positive opinions.

Before going to identify the reasons or the
drivers behind social responsibility from the
literature, it is worth to obtain the depth of few
studies related to social responsibilities witHie t
supply chain. A researcher has taken an attempt to
find the relation between CSR in global supply
chain and the profit. The researcher developed a
framework to explain the complex global supply
chain with CSR. The model covered the multi-
criteria.  decision-making behavior through a
multilevel global supply chain network which
includes the maximization of profit, the
minimization of emission, and the minimization of
risk. The study proposed a network performance
measure for the evaluation of global supply chain
network which can measure the impact of
globalization on socially responsible decision-
making and analyze the effects of CSR on prices,
product flows, and the global supply chains.

Finally, the researcher found that a social
responsible global supply chain has more efficiency
than a less responsible. Similar type of researcher
has been taken by Hsueh and Chang [34]. The
researcher employed a bi-level programming
model, researcher proposes the supply chain (SC)
director can determines optimal performance levels
of corporate social responsibility (CSR) as well as
compensation for all supply chain actors. As a
result, the supply chain can maximize their profits
Finally, the research urged that it is possible to
improve the performance of CSR as well as the
profits of both individual supply chain actors and
the whole SC through meaningful collaboration.

Since the both studies used the
programming model, it difficult to generalize the
idea for global supply chain. Another study has
taken a challenge to develop a conceptual
framework for CSR practice in global supply chain
[6]. The study urges that the supply chain
management is an area of increasing strategic
importance due to global competition, short
product life cycle and outsourcing trend all ovee t
large corporations. Using the interview method on
a Swedish company ‘IKEA’ the study finding
shows that it is required to embed CSR within the
entire organization. The researchers had aim to
answer few questions, which includes CSR relation
with global supply chain; the driving force behind
CSR in global supply chain; implementation of
CSR; and most contingency factor. The study
found that the company mentioned high level CSR
practice within the global supply chain.

Now, it is worth to look on the CSR
practice in supply the chain by a Small and
Medium Enterprise (SMEs). A research paper
analyzes the practices adopted and difficulties
experienced by Small and Medium-sized
Enterprises (SMESs) to transfer socially responsible
behaviors to suppliers that operate in developing
countries [19]. The study took a multiple case gtud
to conduct on five Iltalian SMEs. The study
observed that the companies use different strategie
as well as diverse management systems and tools to
address CSR issues along their global supply chain.
According to the authors, their study fulfil a
literature gap to investigate the adoption of CSR
practices by SMEs from a supply chain perspective.
Early study confirmed that only few existing
studies investigate the social responsibility addpt
by SMEs in the supply chain. The study observed
that the SMEs are playing significant role to eesur
social responsibility within the supply chain.
However, the question remains what are the factors
or the drivers behind the socially responsible
business or corporate social responsibility in glob
supply chain. Why the small or large business
organizations are showing their responsibility to
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ensure socially responsible supply chain. Early
study suggests that there are number of drivets tha
influence CSR practice within the global supply
chain [14]. In the following section, researcher
presented the drivers that influence CSR practice
within supply chain.

4, Drivers behind social responsibilities
within the supply chain

After presenting the discussion on current research
trend on social responsibility within supply chaiin,

is worth to look on the drivers that influence sbci
responsibility or CSR within the global supply
chain. It is observed that the responsibilitieghef
corporations are no longer limited within the
shareholder or investors, but it goes beyond the
economy. As a result, we can see there is differenc
between contemporary research and previous
research on the buyer selection processes or global
purchase policy.

Historically, corporation used to select the
supplier based on different supplier charactesstic
evaluation frameworks, and selection metrics
which can leverage the economic gain only [33],
[25]. However, the more contemporary research
has increasingly assessed qualitative selection
factors, such as post selection buyer supplier
relationship, supplier fit with customers’ business
strategies, and social responsibility [31]. Theabo
findings indicate that the buyer has substantial
influence to ensure CSR practice in global supply
chain. Not only the buyer but also the expectation
of the society has been changed. Society expects
more from corporations, because there are several
business organizations have more power than
governments in many parts of the woi@22].
Furthermore, number of companies’ annual budget
are more than the national budget of many
countries. Hence, it is expected that MNCs should
promote CSR practice within the SMEs through
supply chain pressure. However, it is observed that
the MNCs only create pressure on SMEs to practice
CSR without proving any support [6]. This finding
lead to us to think again, why the MNCs creates
pressure on SME to show their social responsibility
within the supply chain. A study observed that the
supply chain pressure is the most effective driver
for environmental changes of SMEs in Hong Kong
[61]. Moreover, there are number of studies in
different parts of the world indicates that the é&uy
pressure influence CSR practice within the global
supply chair37].

However, the question remains why the
buyers are asking the suppliers to ensure social
responsibility in global supply chain? A study has
taken place to identify the drivers that presshee t
MNCs as customer influence CSR practice within

their Global supply chaif24]. The article aimed to
address the reason behind the MNCs' expected
criteria in selecting international suppliers froine
world’s emerging economies. The researchers
collect data from 244 U.S. and German based
corporation and found that middle level supply
managers as internal stakeholders play a major
driving role for firms’ to select socially respohks
supplier. The study extends the stakeholder theory
to address the pressures from customers, the
government, and employees as primary
constituencies of the firm determine the extent to
which firms consider social aspects in the selectio
suppliers from emerging economy. From the
article, we can conclude there are three major
factors that influence buyers’ pressure for the
supplier to practice CSR, these are; Customers
Pressure, Government Pressure, and Middle
Manager Environmental Pressure.

Another study has taken an initiative to
identify the drivers that influence the buyer to
select socially responsible buyef31]. The
researchers collect and compare the evidence from
firms operating in three countries, namely; China,
the United States, and the United Arab Emirates.
The study employed partial least squares SEM to
analyze the secondary data collected from SRSS.
They identify three key drivers of supply
managers’ ethical intentions and examine both their
direct and indirect impacts on socially responsible
supplier selection. These three drivers influence
buyer to pressure supplier for responsible supply
chain; Employees’ Ethical Orientation, Top
Management Ethical Behavior, and External
Pressure to Behave Ethically.

Since there are number of researches that
took initiatives to identify the drivers influence
CSR practice in the global supply chain, it would
not be interesting to mention all of the studies in
this section. However, the current study will
present one more research that investigates the
stakeholders’ forces of socially responsible supply
chain in apparel and footwear sector. The other
study that we are going present is unique in
compare to other mentioned research, because the
research considers industry peer pressure [50].
Industry peer pressure refers collaboration for fai
trade which has significant role in apparel indystr
created in mid-1990s. Study identified internal and
external stakeholder force that influence socially
responsible supply chain. In order to ensure
socially responsible supply chain, the study
proposed a model that suggests the factors behind
CSR practice within the global supply chain.

Based on above discussion, current study
acknowledges that MNC as customer plays vital
role behind CSR practice within suppliers’



Int. ] Sup. Chain. Mgt

150

Vol. 6, No. 4, December 2017

premises. Additionally, we can also recognize that
the buyers ask the supplier to practice CSR because
they are under pressure by the number of parties,
like; consumers, media, regulation of the buyers’
country and employee. Hence, in the next section,
we try to explain four drivers that plays vital ol
within supply chain, these are customers’
commitment, regulation and policy, media
investigation and management commitment. Our
intention is to bring summery of early studies that
cover corporate social responsibility within the
supply chain.

3.1 Customers’ Commitment

Over the last few decades’ companies are realizing
the importance of social and environmental
responsibility as a mean to ensure their success
[55]. Number of studies clearly demonstrated that
MNCs are now showing commitment to their
supplier to ensure CSR practice through their own
code of conduct or bench mark [8], [12]. As a
customer, MNCs are more influential than other
stakeholders within the supply chain. As explained
in early sections, the scholars have different
opinions whether the large companies that located
in developed countries should take responsibility
for their supplier premises or not. Even-though
there is debate among scholars, the most important
guestion is whether their initiate enhance CSR
practice within the supply chains or not. If the
buyer influences the supplier to practice CSR
which eventually enhance CSR practice within
suppliers’ premises than the MNCs had to consider
the issue. Study finding suggest that the large
companies around the world are under pressure for
their suppliers to ensure to social responsibility
[29]. On the contrary, other researchers disagreed
with the social responsibility of global brands for
their supply chain, and instead consider it as
boundary less responsibilities for the corporation
Though there is debate among the scholars about
the responsibilities of buyers within the supply
chain, early studies confirmed as buyer MNCs are
playing an important role within the supply chain
through influencing the small and medium size
organizations [8]. Study on large companies and
SMEs indicate the customer commitment towards
CSR within supply chain is a matter of fact that
cannot avoid [12].

3.2. Regulation and Policy

Different regulatory bodies as well as the
government policy are the important consideration
to ensure CSR practice within the supply chain.
Indeed, the first initiative towards CSR regulation
has been taken by FrendR0], which made
compulsory for all registered organization to
publish their report. Later on a number countries

including Denmark, United Kingdom, Malaysia,
Thailand and few other countries made it
compulsory for the registered corporation to
publish their social responsibility report. Howeyver
other researchers considered it ill motivated to
enforce corporate to practice CSR [46]. According
to them it has to be voluntary initiative as
mentioned by European Commission.

However, more and more research show
proved that the regulatory bodies have lot of
responsibility to enhance CSR practice. The
question is why the companies around the world
taking responsibilities for their supply chain. A
study has taken initiative to identify the factors
influence the government or regulatory bodies to
encourage corporate to practice CSR [2]. The aim
of the article is to understand the role of requiat
bodies to promote CSR. The study urged that as
like as other stakeholder, governments also act to
drivers the CSR initiatives over the last decade.
The article focuses on the analysis of the strategi
adopted by governments in order to promote CSR
values and strategies. The research is based on the
analysis of an explanatory framework and the
research compares CSR initiatives and public
policies in three European countries: Italy, Norway
and the United Kingdom. The preliminary results
demonstrate that governments are uniting a
common statement and encourage CSR practice.
For governments, CSR implies the need to manage
a complex set of relationships in order to develop
win—win situation between business and social
organizations. Finally, the study suggests thatethe
are divergences within the countries based on the
previous cultural and political framework, the
organizational structures. However, the -culture,
political framework and the organizational
structures of the country is also highly linked twit
the government policy about transparency. Hence,
it is more reasonable to say that along with
government, different regulatory bodies from
within the country or even outside of the country
are playing vital role to ensure CSR practice withi
supply chain.

3.3. Media Investigation

Previous literatures suggest that media interast ca
impact CSR and the media is gradually gaining
importance as a driver of corporate social
responsibility within the global supply chéfn
However, it is yet to be known that whether media
interest directly impact CSR of suppliers?
Alternatively, an inter-relationship between media
agenda setting interest and government policies to
exposing companies social and environmental
performance may better explain: how media with
the mediation of government policy or top
management commitment impact CSR of suppliers.
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Islam and Deegan (2008) study perhaps only a
study in CSR literature of this kind which used
gualitative methodology to understand role of
media and NGOs together [35]. We argue that
knowing the way determinants directly or indirectly
effect CSR is important for both enriching the
theory such as legitimacy and relative importance
of determinants to the MNCs' management for
managing their supply chain in socially responsible
way. This is particularly important for apparel
industry, as the industry supply chain is under the
scrutiny of wider stakeholders due to frequent
unethical labour practices, human right violations
and accidents often referred to this industry by
media [32]. So, there is need to understand ttee rol
of media in the global supply chain and it is
expected that the current study will bring direntia
indirect relation of media to ensure CSR practices.
3.4. Management Commitment

Management commitment is one of the most
influential factors to confirm CSR practice within
global supply chain. Griffis et al. suggested that
managers’ ethical intentions directly or indirectly
impacts on selecting socially responsible supplier
[31]. Another researcher also considered top
management commitment is vital to ensure CSR
practice in supply chain59]. Ehrgott et al.
identified the drivers of CSR within the supply
chain of 244 US and Garman based corporations
taking the parent corporation’s perspective [24].
They found that mid-level supply management is
the key driver of CSR activities in supplier's
premises. They suggest that mid-level management
such as supply manager at parent corporation level
manage CSR of suppliers through selecting socially
responsible global supplier from the supplier list.

Management commitment is reflected
within the ethical intention, CSR strategy and
supports for CSR activities within the organization
and outside of the organization, avoid corruption
and arranging training [11], [31], [45]. Although
early studies have their own contribution but there
is limitation of literature that does not clearly
explain whether top management direct influence
on CSR or not. As well as, the previous studies
which explain the relation between top
management commitment and CSR are based on
developed countries, hence there is a need to study
the relation based on the primary data from the
developing countries where the suppliers are
located.

5. CSR Practices by Suppliers
At the beginning of the literature review, research

has presented the CSR from a general point of view
and in this section researcher is going to distuss

CSR from suppliers’ point of view. Suppliers’ CSR
practice covers a wide range of issues such as the
labour and human rights, food safety, employee
training, health and safety, philanthropy and
environment, animal welfare [18], [60]. Pretious
and Love (2006) identified child labour, bribery
and corruption as specific ethical sourcing
problems [53]. There is number of research that
address single dimensions of CSR such as sourcing
from minority business enterprises[16],
environmental purchasing [17] and so on. There is
extensive research on supplier selection aspect.
However, there is research gap to identify CSR
from supplier point of view based on empirical
data.

There are different opinions of experts
about CSR framework or how to implement CSR.
Carroll proposed a popular four-part (dimension)
definition of CSR, suggesting that corporations
have four responsibilities or “four faces’ fulfil to
be good corporate citizens: economic, legal, ethica
and philanthropic or humanitarian CSHS].

Carroll actually  divided “social” and
“environmental” into legal, ethical and
philanthropic. =~ Another  scholar  mentioned

philanthropic as stewardship responsibility and his
CSR framework mentioned four responsibilities,
namely;  Economic responsibility, Legal
responsibility, Ethical responsibility  and
Stewardship responsibility.

Another study found that CSR framework
should cover five areas that are valued by the
market; community, diversity, employee relations,
environment, and product (e.g. high product
quality, high innovation, and development to meet
the special needs of the disadvantaged) [9]. Bursa
Malaysia (2009), in their CSR framework,
mentioned the Triple bottom line in terms of the
economic, social, and environmental bottom-line
wellness [15]. They then divided the society into
two categories; i.e., the community and the market
place. The International Institute for Sustainable
Development defined sustainable development for
business corporations as a process of adopting
business strategies and activities to fulfil the
present corporation’'s needs and the needs of
stakeholders as well as protecting, supporting and
increasing the human and natural resources needed
in the future [42]. Lisbon Agenda highlighted the
close link between sustainable economic growth,
social cohesion and environmental protection [63].
Thus, it is easy to say that sustainable developmen
does not focus only on ecological issues; rather it
covers three dimensions as follows; Economic
Dimension, Social Dimension, Environmental
Dimension.
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From the above discussion, we can
conclude that corporate social responsibility is th
combination of three dimensions, which includes
Economic Dimension, Social Dimension and
Environmental Dimension. The current study
intended to examine the contribution of each
dimension to CSR practice. Based on the literature,
we will try to explore the activities under each
dimension of corporate social responsibility within
the global supply chain.

4.1. Economic Dimension

In the 1960s, economic gain was the only
responsibility of the business organizations, but
later on, the idea has changed. It was found that
many CSR activities in the literature review could
be put under economic responsibility. These
activities are responsibilities to employee, sugpli
competitor, partner, customer, stockholder [64],
regular and occasional financial contributionshe t
welfare organization [1], training activities,
employee services, and customer satisfad&6ih

In this research, responsibilities towards emplsyee
mean to give a fair salary (no discrimination),
regular training for career development, to take
their opinion for decision making. Responsibilities
to supplier, competitor and partner, mean having a
good relationship with them and paying their dues
on time. Responsibilities to corporation mean
producing goods and services that fulfil the
customers’ basic desires. Responsibility to
shareholders means to give them a fair return for
their investment [38]. Firms are also economically
responsible to innovating new products, increasing
share values, and paying tax to the government
from the profit etc. Hence, more fully delineated a
set of seven economic responsibilities. These are
to;

a) satisfy customers with goods and services
of real value;

b) earn a fair return on the funds entrusted to
the corporation by its investors;

c) create new wealth, which can accrue to
non-profit institutions which own shares of
publicly-held companies and help lift the
poor out of poverty as their wages rise;

d) create and maintain new jobs;

e) defeat envy through generating upward
mobility and giving people the sense that
their economic conditions can improve;

f)  promote innovation; and

g) diversify the economic interests of citizens
(through tax pay and reasonable product
price).

It is essential to confirm work-life balance
or no human right violation as per UN universal
Declaration of Human Right and also need to

ensure that there is equal opportunity or no
discrimination among the employees as per ILO
convention. To encourage suppliers to practice
CSR or inspection of supplier’s facilities for hial
safety and environment dimensions is an important
responsibility of a corporate as per ILO working
environment convention. From the above literature,
eight most important variables to prove economical
dimension of CSR can be summarized. The most
important eight variables; Gain Profit for the
business, Encouraging Long-term  career,
Consultation with the employees, Encouraging
supplier to practice CSR, no discrimination among
the employees, Work-life balance for employees,
Reasonable product price, Paying TAX on time,
and Welfare fund.

4.2. Social Dimension

Companies are the main economic and social
actors, and their aggregate activities have a
tremendous impact on national societies. Being
social institutions, they fulfil essential functmn
they provide jobs to the greatest part of the dprie
they represent a decisive factor for the creatiwh a
the preservation of social ties; their innovations,
their strategic choices influence the fate of siese

in which they operate. As the companies have
tremendous impact on society, they should always
try to minimize the negative effect and maximize
the society’s benefit. According to another study
[43], CSR entails the obligation stemming from the
implicit “social contract” between business and
society for firms to be responsive to society’sgon
run needs and wants, optimizing the positive effect
and minimizing the negative effects of its actions
on society. Ahmad mentioned collecting donations
from employees, sponsoring events, allowing
employees to volunteer expertise (Training),
providing free use of company facilities, and
donating surplus office equipment as activities of
being socially responsible by the organizatfons
Perrini gave examples of the social responsilslitie
such as local community development
(scholarship); support of cultural activities; and
support of sports activities etc. [51]. From the
above discussion, this research can list the
following variables to prove the social dimension

of CSR; Preference to purchase locally,
Employees’ participation in local community
activities, giving financial support to local

community, supporting local homeless people,
offering job for local community and providing
donation or scholarship. From the above
discussion, current study intended to consider
economic, environmental and societal dimension as
supplier CSR practice. The aggregate result of the
above three dimension will affect the suppliers’
organizational performance.
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4.3. Environmental Dimension

Environment is the silent stakeholder of the
business organizations because it is greatly &ffect
by the organization. According to Welford, the
environmental stock must not be treated as a free
good but must rather be protected, which implies
minimal use of non-renewable resources and
minimal emission of pollutants [65]. Organizations
must not merely produce products and services to
satisfy their numerous clients, they must alsoago f
actions that will ensure the protection of the
environment  [49]. Organizations have
responsibility to ensure healthy environment, as
shown in the following studies. Koontz and
Weihrich listed eleven arguments in favour of
social involvement of corporate organizations and
seven arguments to the contrary [41]. A major
argument for CSR is that the creation of a better
social environment benefits both society and
business. Society benefits through better economic
conditions and employment opportunities, while
corporate organizations gain from a better
community, since the community is the source of
its human and natural resources and the consumer
of its products and services. Here, the research
divides environmental responsibility into two areas
one is internal environment which means the work
environment and another one is the external
environment which means the natural environment.
Other research mentioned many CSR activities,
some of them are safeguarding employees’ health,
product safety, controlling environmental impacts
of products and environmental protection activities
which are put together as environmental
responsibility [52]. Research finding showed thmat i
the CSR process of a Swedish company, the most
important part is the management of the
environmental impact; third important part is the
health and safety programmes and sixth important
part is the quality programmes which are the
environmental responsibility of the organization
[70].

To perform these responsibilities
companies should provide such internal
environment so that employees become healthy
physically and mentally. In order to protect natura
environment, organizations should have plantation
programmes  regularly; they should use
environment friendly transportation, recycle the
waste, save energy to prevent all kinds of polhytio
and produce safe products. Another research
suggests that corporate social responsibility must
cover four sections namely business
principles, health safety security, environmentd an
human resourcds These are the tasks
organizations should do to be environmentally
responsible. This study summarizes the variable for
environmental dimension as follows; Discourage

all kinds of pollution (water, air and sound),
Suitable arrangement for employees’ health and
safety, Encouragement to recycle or reuse, having
plantation programmes, reducing environmental
impact in terms of energy conservation, Offering
training to the local community (Conservation of
wildlife).

5. Conclusion

The main objective of this study is to fulfill the
research gap based on early studies. Our literature
review suggests that the research in corporate
social responsibility although has long history in
the academic literature it is only recently reshasc
focused social responsibility of corporation within
the global supply chain with the increasing
operation of multinational companies in developing
countries through different suppliefd7], [31],
[44]. Multinational corporation (MNCs) operations

in developing countries in order to reduce their
operation cost and to ensure profit which
eventually leading different ethical issues in the
developing countries. Our literature review also
suggests that most of studies conduct the research
based on data from developed counties, very little
initiatives have been taken based on developing
counties. So, there is a geographical researcliagap
evaluate the factors based on the data collected
from developing country.

Over the last few decades’ companies are
realizing the importance of social and
environmental responsibility as a mean to ensure
their success. Moreover, large companies around
the world are under pressure for their suppliers’
social responsibility. On the contrary, other
researchers disagreed with the social respongibilit
of global brands for their supply chain, and indtea
consider it as boundary less responsibilities fier t
corporation. Though there is debate among the
scholars about the responsibilities of MNCs within
the supply chain, early studies confirm that MNCs
are playing an important role within the supply
chain through influencing the top management as
well as the government. However, the early studies
are limited to answer the direct as well as indirec
influence among MNCs pressure and regulatory
bodies to ensure CSR within the global supply
chain. Hence, there is a need to investigate the
influence of MNCs on government as well as top
management to ensure CSR in developing
countries.

Early study observed number of parties to
ensure CSR practice within the supply chains based
on the data from developed countries. However,
among these parties, the media is also considered
as a major player behind CSR initiatives in the
global supply chain. Park-Poaps and Rees (2010)
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mentioned that media as a primary stakeholder
influences significantly in ensuring a socially
responsible supply chain [50]. Other studies also
observed the role media on government as well as
management decision or management commitment
[3]. Based on the discussion, it is more logical to
consider that the media has direct influence on
CSR, government as well as management of the
organization to ensure CSR within the global
supply chain. The current study urges that theee is
need to investigate the interrelationship between
customers’ influence, media interest, regulatory
policy, top management commitment and CSR
practice within the global supply chains.

Previous studies confirmed that in today’s
highly complex business world, one of the most
important  stakeholders is the management
commitment to ensure CSR practice [11], [39].
However, the early studies that examine the
management commitment within supply are mostly
based in developed country. Hence, there is a need
to re-examine the relationship between the
management commitment and CSR practice within
the global supply chain based on the data from
developing country. In short, current study urges
that the early studies tested the Stakeholder yheor
to determine the factors influence CSR practice in
global supply chain. However, the main research
gap is that the early studies never analyses the
complex relation among the factors based on the
data from developing country. Therefore, the
theatrical research gap is to understand the comple
relation through examining the mediating relation
among the determinant using a sophisticated
research model. Further study could consider
stakeholder network theory to evaluate the
interrelationship among the drivers to ensure CSR
practice within the supply chain.
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